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[Abstract] This study based on the perspective of value
co — creation takes the smart elderly care services of L Street in
Shanghai as the research object and deeply analyzes the internal
mechanism realistic dilemmas and optimization paths of digital
technology enabling smart elderly care services. The study finds
that digital technology enables value consensus value symbio—
sis and value sharing in smart elderly care services promoting
value co — creation. In the value consensus stage digital tech—
nology effectively enables the matching of supply and demand;
in the value symbiosis stage digital technology promotes the col—
laboration of multiple subjects; and in the value sharing stage
digital technology spreads long — term public value. However
based on the survey data it is also known that the process of
digital technology enabling value co — creation in smart elderly
care services faces realistic dilemmas such as insufficient atten—
tion to humanistic care ineffective collaborative governance
and lack of established regulatory standards. In the future these
issues can be optimized by enhancing humanistic care in smart
elderly care services encouraging collaboration among smart
elderly care service providers and strengthening the regulatory
effectiveness of smart elderly care service platforms.
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creation; population aging; digital technology empowerment

smart elderly care services; value co —
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